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MILANOMADEINDESIGN FLIES TO ASIA
Starting from Tokyo the exhibit will travel though Asia 
to celebrate Milan’s Limitless Creativity and Manufacturing Prowess
March 20, 2007

After New York and Toronto in 2006, the Milanomadeindesign tour moves to Asia, in order to promote the Milanese region, described as a limitless creativity factory in which inventors (designers, entrepreneurs, craftsmen), places, and relationships networks represent the typical Milanese capability to generate creativity.

“Thanks to the great success of the American and Canadian editions – explains Filippo Penati, President of the Province of Milan –  we are sure to give to Milanese innovative and creative firms an extraordinary opportunity to promote themselves in Asia. In fact, we believe that this exhibit is a very effective territorial marketing tool, that will re-launch Milan metropolitan area on international markets.”

Milanomadeindesign will showcase a series of in-depth displays that represent the city’s vital elements, including its culture, people, design aesthetic and manufacturing industries. 

Till April 22 the exhibit will be hosted by Shiodomeitalia Creative Center in Tokyo, the first location of Triennale di Milano abroad, in an Italian atmosphere, in order to give Japanese a taste of Milan culture and lifestyle.

The Milanomadeindesign grand opening will take place today together with the opening of “In Vespa, un viaggio italiano” (i.e. In Vespa: an Italian journey) within “Primavera Italiana” (Italian Spring), a dedicated to Italy-show promoted by the Italian Embassy in Tokyo in collaboration with Ministero degli Affari Esteri (Ministry of Foreign Affairs) and other Italian institutions. Among these events, for the first time exhibited abroad, there will be Leonardo Da Vinci’s “Annunciazione”, on display at Tokyo National Museum from March 20.

“Milanomadeindesign exhibit takes place in Tokyo during a period of national holiday. It will be connected to significant events that will give value to our excellences – declared Penati – The interest showed by Japanese in our country is a fantastic challenge for our companies, above all for interesting exchange and business opportunities. This exhibit also becomes for us an important occasion to promote Milan candidature for Expo 2015. We will also have the opportunity to learn from Japan experience, as Aichi recently hosted Expo.”
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